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LinkedIn is purely business oriented, like aending a networking event
online. It is now being used for hiring and recruing as well. 65% of 
businesses will be increasing what they do on LinkedIn. 
Your business summary is very important to get out there…plus 
Google loves LinkedIn. Be sure to include keywords that will help 
people find people find you by what you do. Google uses this to get their results 
for people searching. So what else can you do on LinkedIn? 
* Create connecons 
* Post informave content 
* Network 
* Join groups 
* Share 
In addion PiIn addion Pinterest, YouTube, Twier and Google+ were briefly touched upon as other social media outlets 
to consider. 
All in all it was a great weekend among colleagues and I think we all look forward to the next convenon 
in 2016! 

WINTER WEATHER...BAD FOR BUSINESS?
Recently, I have spoken with a number of members about their business experiences during this except-
ionally long, cold and snowy winter.  The majority said business, while always slower this me of year, was down 
a bit more than usual. Most are not concerned with the dip in business, and hope that spring’s warmer temp-
eratures will bring sales up. LuAnn Jackson of Sunset memorials menoned they had experienced the same dip
in sales.  “We are down from last year a lile bit but not significantly. Of course, we do feel that this winter 
weather has had an effect, but it is Pennsylvania.  Our experience has been that it will all come together.  We are 
not not concerned.  Last year we tried a  10% off inventory sale for one week in January.  We repeated it this year 
because it worked very well for several reasons.  We sold inventory and made room on our display for new pieces
from the Mid-Atlanc Convenon and also our standard spring order.  Our staff has work to do during a typically 
slow me of year, and we have a head start on the spring rush.  January sales means a welcome cash flow. We 
adversed in the local newspaper and put a large banner across the front of our shop so cost was minimal. 
We feel it is well worth the 10% discount.” 
It mIt may be of comfort to know that large scale businesses have been feeling the crunch this winter as well.         
Taken from an arcle on USAToday.com (hp://www.usatoday.com/story/money/business/2014/02/27/bad-weather-chills-companies/5871745/)

A decrease in consumer spending and job growth is blamed on this winter's storms and low temperatures. Just 
like frozen pipes can slow the flow of water, cold weather and storms can keep shoppers at home and cramp 
their spending. A number of companies have blamed this season's snow and freezing temperatures for pu ng 
the ice on their own sales:
••  Wal-Mart Stores closed more than 200 of its stores during its fourth quarter. Its profit fell 21% and it gave a 
  subdued forecast for the year.
•  Macy's also closed stores because of winter storms. At one point during January, about 30% of its Macy's and 
  Bloomingdale's stores were shut. 
•  Home Depot esmated that it lost $100 million in the month of January because of bad weather. 
•  Whole Foods Market said bad weather had shoppers making fewer trips to its stores, slowing its sales growth
  in the quarter that ended in January.
HHowever, there are some who profited from the chill in the air. Columbia Sportswear was one of the rare 
companies that benefited from a cold winter – revenue rose 6% in its latest quarter aer being hurt by mild 
winters in the past two years.
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